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Abstract
Purpose: For the average woman, menstrual cycles and the associated
cramps, mood swings, and body aches are already a routine hardship.
However, for women and teenagers living on the streets and in shelters, these

Results

Conclusions

Emphasizing the Problem in Local Shelters:
When asked how many menstrual products are provided to women at each shelter:

hardships are exponentially harsher. With a scarce supply of products,

The housing manager at You-Belong in Woodinville, said they have "enough for 1" woman each month.

unsanitary facilities, and a paucity of financial support, the menstrual health of

Jessica Heck from Network Tacoma, reported they have products to help women "1-2 times per year."

women experiencing homelessness must be improved.

Kimberly Jackson, the executive director of Mamma's Hands in Bellevue, stated "Sometimes, we can
provide a box of tampons or pads, and other months we may not have any."

Methods: In Seattle, WA alone, 40% of the homeless population is comprised
of menstruating women, and their health must become a priority, so
representatives from 17 shelters were surveyed to recognize the needs of
local homeless women. Additionally, a virtual interview with Amanda Webber,
the co-founder of Seattle T2P2 (a non-profit organization that hosts tampon
and pad drives) was also conducted.
Results: The major findings from the survey and the interview helped
quantify the problem locally, identify the best ways for the general public to
contribute, and emphasize what has worked well in the past to meet current
needs. The data reveals that the supply of menstrual products for many
shelters is unsteady, at least 50% of women aren't adequately equipped for
their monthly cycles, social media and education are very effective at raising

When asked how many menstrual products are donated to the shelter each year:
The housing specialist at Korean Women's Association, said that "0-1 products" are donated each year.
Fig 1.1: Key Piece of Survey Data Collected
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Highlighting Possible Solutions:
What would you say to the public to help improve the menstrual health of women at your shelter?
1. "Treat it like food. We will always need it" - Ashley Haley

awareness about menstruation, and much more.

2. "Education on options/access to a variety of free products...open discussions, destigmatize the topic,
donor incentives, partnerships with product providers" - Jessica Heck

Conclusion: In order to improve menstrual health, shelters must have a steady

3. "Individually wrapped products are much better than bulk products" - Chelsey Bell

supply of products, or else women resort to poor hygienic habits. Since the

4. "The bigger family shelters tend to get most of the donations including menstrual products. It would be
nice to have a network where it was shared across the board" - Candace Lowe. To help smaller
shelters, Leona Flowers from Volunteers of America revealed a tactic that has been successful for them:
holding an annual donation drive called Mardi Bras.

menstrual needs of homeless women are overlooked, increasing awareness
will contribute to stabilizing donations and destigmatizing menstruation.

Methods

3) Analysis of Data:
Quantitative data analyzed via a cross-tabulation table and visual graphs
Qualitative data analyzed via text analysis
Interview data analyzed by reviewing transcripts for notable quotes
4) Sharing of Data: Visual displays like pie charts, bar graphs, and histograms,
as well as through quotes and anecdotes from experts & staff at shelters

3) Raise Awareness: Most respondents mentioned social media in
their survey, so promoting donations for medication, leak
protection, undergarments and more on online platforms is clearly
effective. Also, educating homeless women on options and hygiene
is crucial in protecting their health. "Including it into current
curriculum for our education and prevention program" (Morris)
would benefit everyone.
Results are conclusive because they consist of first-hand
evidence directly derived from staff members of homeless
shelters.
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